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TO BOOST THE MOOD
* Introduce Yourself in the style and length of a
Facebook post!
* Include your name, job, and your expectations for
today in the post!
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WHY IS ONLINE PRESENCE

IMPORTANT?
Because nowadays everyone hangs out
online...
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STATISTICS IN HUNGARY

PROSOCENT

* What percentage uses the internet every month?

84%
« What about daily users of the internet?
73%
» On average how much time do we spend online a
3.8 hours
day?
R The project is co-financed by the Good .neighbour S
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WHAT DOES THIS MEAN IN NUMBERS?

PROSOCENT

5 out of 4 Hungarian adults use the internet
use mobile internet
people have at least 1 mobile device
people are present on social media sites

use mobile platforms to access their social
media sites
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HOW DO WE CONNECT TO PEOPLE?

PROSOCENT

» Webpages

 Active presence on social
media

* Free services provided
by Google

« Advertisements
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THE MOST IMPORTANT ONLINE
MARKETING TOOLS

« Web analytics

PROSOCENT

 Building links
« E-mail marketing (newsletter)
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FURTHER USEFUL TOOLS

PROSOCENT

» SEOceros

« SimilarWeb

* EmojiCopy

* Canva

* TinyPNG

* Digital Workshop
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SEQ,
THE TEXT OF A WEBPAGE
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common future




interreg-iPA Col E

Hungary - Serbia
PROSOCENT

"Modifying the contents and external links (eg. social

media, links from other websites) of a webpage in a

way to make them appear as a more frequent result
in online search engines (usually Google), thus

acquiring more visitors to the webpage.

Good neighbours
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WHAT IS SEO?

PROSOCENT

« SEO is the acronym of

* During SEO , but optimize
algorithms

« Write a text that will appeal to people, Google will
understand that

Good neighbours
creating
common future




interreg-iPA Col E
Hungary - Serbia

THESE ARE THE MOST COMMON TOOLS
USED FOR SEARCH ENGINE OPTIMIZATION :

PROSOCENT

, publishing other content
« Modify the website’s content and technical characteristics templates

. (to increase the popularity of the website)

* Building links
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CHOOSING THE CORRECT KEYWORDS!

PROSOCENT

* First step is

* Focus on the keyword's (compared
to your website)

* Only to the different variations of a
keyword!

« Do not address keywords out of context!
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USE THE KEYWORD THROUGHOUT THE
ENTIRE TEXT

PROSOCENT

* People often refrain from using a keyword multiple

times (traduction)

 But this is no grammar lesson,

* You may use different variations of keywords
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ALWAYS WRITE AN OUTLINE!

PROSOCENT

you can easily write an

article that will engage the visitors.

» Use a | (It grabs people’s attention and

make them click)

* |t helps you stabilize your online placement

P The project is co-financed by the GOOd .nelgthUfS
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SHORT PARAGRAPHS, SHORT
SENTENCES, TEXT WITH OPTIMAL
LENGTH

e Use this is what the visitors

want
 This is what Google searches for!

« Do not try to condense too much information in one sentence
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USE TITLES AND LISTS!

PROSOCENT

o make articles easier to read and follow.

« Using good HTML tags, you can get further in Google's

system!

* Make I (it will make your article

transparent, and time-saving for readers)

Good neighbours
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common future
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Short URLs, meta description,

* Use S!
 You can ,sell your article” with an eye catching

« The meta description helps you to sketch your website's content in
short

* |t does not affect your position in the search results, nonetheless it is
inevitable!

>
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I Mind the quotation marks!

I When someone searches a
specific keyword, Google will highlight it for them to make it more

noticeable.

Adjust the description to the subpages!

The project is co-financed by the GOOd .nelgthUfS
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!
(Besides avoiding the repetition of keywords you should focus

on convincing the users to click.)

I (Try to differ from them, to
outshine them!)

DO NOT FORGET
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LINKS, PICTURES

PROSOCENT

will complete your article (as they reference
different contents than yours)

work the same principle (providing content within
the website and strengthen the ,value’ of the article.)
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ALWAYS EXCEED THE READERS’

EXPECTATIONS
» Make your writing and impressive!
*The to , that makes your website

exciting, useful and interesting to the visitors!

 Information, aspect, opportunity...
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EVERYDAY TRAPS,
or: never forget these things...

PROSOCENT

but always check your

» Share your articles on as many as
you can! (thus giving more opportunity to share, like

or comment your content)

P The project is co-financed by the GOOd .nelgthUfS
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« Send your articles to those subscribed to your

* Do not correct an already published article, it won't work
(Rather )

throughout the entire text! (quick
reply to some quick questions)
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SOCIAL MEDIA POSTS
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USEFUL REACTION-REQUIRED STRATEGY
THAT WILL HALP THE COMMITMENT
TOWARDS YOUR COMPANY:

1. Ask questions!

2. Provide special offers! 7. Have a unique opinion!

3. Keep up the competition! (even if it’s not popular)

4. Start a game! 8. Allow you most passionate

followers close to you!

9. Act like a star!
10. Invite guests!

11. Simply ask you followers!

Good neighbours
creating
common future

5. Conclude live chats!
6. Use photos and videos!
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DEFINING THE TARGET AUDIENCE

PROSOCENT

* The basis of effective posting on Facebook (and text composing)

is to know,
depend on this

« What can we know about a specific group?

* how often should we post to them
* Which topics interest them
* Their behavior on Facebook.
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ANALYZING THE TARGET AUDIENCE

PROSOCENT

* How can we define the target audience?

« Using our common sense, experience and observation

« Facebook can help with the tag

 What can we see here?

(age, female-male ratio, place
of residence) of followers and people reached

T Good neighbours
ey e project is co-financ y the ¥
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BEHAVIOR OF THE AUDIENCE

PROSOCENT

* The success of a Facebook post not only depends on the writing
but whether it

* Observe behavior patterns on Facebook! How often they log in,
how much time they spend there, when are they most active?

e How?

* Analyze the statistics often, soon you will realize when is the right
time to post.

P The project is co-financed by the GOOd .nelgthUfS
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SOME PIECES OF ADVICE:

PROSOCENT

Many people check their phones to see if they received any
messages, if anything happened since the previous night.

, as the bored passengers often log in to their Facebook
accounts.

During working hours, it's best to post

What time does you target audience get home from school or work? It is best
to post

. (including Friday night) is evident!

The project is co-financed by the GOOd .nelgthUfS
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LENGTH OF A FACEBOOK POST

PROSOCENT

* Try to wite short and straightforward texts! (between 40-
80 characters)

« According to statistics
of their

times
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STRENGTHENING THE WEBSITE
WITH FACEBOOK

e The - as we can

PROSOCENT

place more information there

« What is the use?

* |[n some cases we can merchandise
* We can point the readers to other opportunities

* Try to keep the visitors on your website

Good neighbours
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TASK

PROSOCENT

You teach private Russian courses and aim to have new students.
Who is your target audience?

What problems you could solve and how?

« Facebook advertisement * Facebook highlighted
post
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FREE SERVICES
PROVIDED BY GOOGLE
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[3 B Tovabbifoiok

Google Ground Weohely  Gvonal

* %k k4 Google éntékelés

Google
My Business

Cim: Budapest, Nagytemplom utca 30, 1082

Médositasi javaslat - On a tulajdonosa ennek a vallalkozasnak?

- Hianyzo adatok hozzaadasa

Py
Telefonszam hozzaadasa

Veélemeények az internetrol

4,9/5 Facebool

Velemények Irja meg véleményét Foté hozzaadasa
Google értékelés

3) Kuldés telefonra Kildés
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PROSOCENT
Google Trends
/
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FURTHER USEFUL GOOGLE TOOLS

» Test my site
https://www.thinkwithgoogle.com/intl/en-

gb/feature/testmysite/

» Google Alerts
https://www.google.hu/alerts

» Google G Suite

Good neighbours
creating
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PROSOCENT
Search
Console
) /
—
Tt\et;cgesct:{éfft!ar:!:e)d(ayrt'i:egoogIe.com/webmasters;hft0|oic:3309469 it
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GOOGLE SEARCH CONSOLE

PROSOCENT

* You can find out
(site:webhely.hu)

* Which were used to access your content (how many times,
which languages)

 The size of the

« Have there been any queries that could have

Good neighbours
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GOOGLE SEARCH CONSOLE

PROSOCENT

« Whether the extended search results shown

?
* You can find out which websites yours
 Sends notification about , that Google

senses regarding your website

Good neighbours
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GOOGLE SEARCH CONSOLE

PROSOCENT

* YOU Can create

* You can find out how well your website works in

without negatively influencing your
search result appearance

« The system helps to solve problems with spams and malware
programs

Good neighbours
creating
common future
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GOOGLE SEARCH CONSOLE

to map your contents
(https://support.google.com/webmasters/answer/901228

O#request_indexing)

if you don’t want it to appear in search results
(https://support.google.com/webmasters/topic/17242627
hi=hu&ref_topic=3309469)

Good neighbours
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REGISTRATION

A

Open the website of Search Console!

You will need your to login

1)

On the right side search for “

When clicking on this a windoe will pop up, insert !

Finally that you are the owner of the site ( the simplest and
most commonly used solution that Google recommends by default: upload
a simple, HTML confirmatory file of your website.)

Good neighbours
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ADVERTISING TEXTS
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Go gle csaladi auté = 4 n

PROSOCENT

Osszes Képek Videdk Térkép Hirek Egyebek ~ Keresbeszkozok

Nauzuabo! 1 590 000 talalat (0.28 masodperc)
Uj Csaladi SEAT Toledo - seat.hu

www.seat.hu/toledo ~
Modem dizéjn, tagas belsd tér. Uj SEAT Toledo, igazi csaladi auté!

7 személyes hasznalt autdk - Nézzen arakat és a képeket itt
jarmu.trovit.hu/jarmu ~

Feldjitott, a legjobb aron

Paid advertisements Atverés helyett: milyen aut6t érdemes megvenni? at ...

www.mindennapipenzugyeink.hu/?p=15636 v Translate this page

b ase d on ma Xi mum Nagyon sokat kibir &s oicsd a Dacia Logan, amelybdl a iegfiatalabb csalddi autot

vehetjik a keretdsszegbbl. Ha hétszemélyes autd kell, akkor 5+2 (léssel az ...

&
C PC an d re I evance Csaladiauto hirdetései - Hasznaltauté.hu
www_.hasznaltauto hu/partner/csaladiauto-5866 v Translate this page
A hasznaltauto.hu oldal adatbazisaban levd gépjarmi hirdetések a(z) Csaladiauto
Kindlataban based on
7 Uléses Csaladi Autok reference

7-ueleses-csaladi.metakereso.com/ ~
Keresse 7 Uléses Csaladi Autdk - Mindségi Talalatok; Szuper Gyorsan!
7 szemeélyes hasznalt autok: metakereso.com

Uj autok készletrdl

www.fordpetranyi.hu/
a Ford Petranyinal, varakozasi id6 nélkll, egyedi kedvezmenyekkel!
alkatrészek - szakszerviz + karosszeria - javitasok

Ma
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WHAT ARE THE FIRST STEPS?

* It is pointless to advertise the same thing, it will not reach people itis
the vast amount of media advertisement...

* At first write your message as it comes to your mind, then
it!

as many times as you can!

The project is co-financed by the GOOd .nelgthUfS
European Union Creatlng
common future




interreg-iPA Col E
Hungary - Serbia
PROSOCENT

USE THE KEYWORDS!

e If you collected them then them!

 This way
, and Google will more probably show it to the users

e In addition in the first line of the
advertisement, so the visitor can find it better

Good neighbours
creating
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CTA

PROSOCENT

» Call out, invite you viewers to act! (as you would
od in other promotional marketing texts as well)

e try it", ,use it", ,enjoy", ,attend"... etc!

Good neighbours
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EXTENDING YOUR ADVERTISEMENTS

PROSOCENT

: Worth using if you want your
customers contact your company’s premises.

Add a phone number or a call button to
suggest users to give you a call.

. To send text messages instantly.

P The project is co-financed by the GOOd .nelgthUfS
N European Union Creatlng
common future
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EXTENDING YOUR ADVERTISEMENTS

PROSOCENT

Your visitors can instantly be
forwarded to specific pages of your website (eg. Opening
hours, instant order, etc.).

You can add extra text to your
advertisement.

Good neighbours
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THE WELCOME PAGE SHOULD ALSO
FEATURE THE ADVERTISEMENT!

PROSOCENT

e If your advertisement included a message that got the visitor’s
attention he/she will search for it on your website as well.
(Harmony)

 This way the visitor will feel right at place where he/she could
get more information!

Good neighbours
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A/B TESTING

« Write more possible texts then them!

* Think about (you'll
soon see which one of them catches the most attention and
clicks.)

 Always watch I Change them up! (this way

you can find out motives and thinking of your visitors)

P The project is co-financed by the GOOd .nelgthUfS
N European Union Creatlng
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TASK

PROSOCENT

» Write a Google search network advertisement about your
lakeside apartment that you operate as a family enterprise!

« Which keywords could you use?
« What problems could you solve?

« What is the possible CTA?

Good neighbours
creating
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VISUAL ADVERTISING

PROSOCENT

* In the Ads system you generate both text and
in the display
network.

» Ads scans your website, collects pictures and makes

recommendations.

Good neighbours
creating
common future
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GOOGLE WEB DESIGNER

PROSOCENT

* To create HTML-5 element is the Google Ads system, the
Google Web Designer tool is suggested for use.

* Google Web Designer is a

* You can make different graphics and banners (you can
choose from many basic templates)

Good neighbours
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« HTML-5 element displayed on the Google Display
network can be joined by other elements, such as the
application’s icon, description or other texts.

HTML-5 elements:

« Recommended size (items will appear as a full sreen advertisement on
most devices) 320 x 480 (standing), 480 x 320 (horizontal)

e Other size (items will appear as a fixed size advertisement strip and they
don’t adjust to every screen size) 300 x 250, 320 x 50

Good neighbours
creating
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e [tem can be with maximum 1 MB
size. The .ZIP-file should not contain more than 40 files!

* You may upload a maximum of 20 .ZIP files for each
campaign.

* The .ZIP-files may Contain the following formats: HTML,
CSS, JS, GIF, PNG, JPG, JPEG and SVG.

Good neighbours
https://www.youtube.com/watch?v= .62425%

ture


https://www.youtube.com/watch?v=Y64Z5zvZY_Y
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LET’S SEE HOW THIS
WORKS IN PRACTICE!
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DOES THE HOLY GRAIL EXIST?

* [n most cases it does not matter which channel you use -
most important is a catchy marketing line!

* There's not general recipe for the perfect marketing line...

* | might provide guidelines but everything depends own its
own situation and surroundings

* First step always:

The project is co-financed by the GOOd .nelgthUfS
European Union creatlng
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EFFECTIVE MARKETING TEXT COMPOSING

1. Raise attention 5. Detailed information

2. about the solution

3. Promise for solution 5. Introducing the benefits
4. List of reasons 6. Closure

7. Irrefutable offer —
oo A creating
common future
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1. RAISING ATTENTION

Catchy title
» Surprising upbeat

(eg.. actual cases, disproval of a professional dogma, a

surprising added thought.)
- e rope s o oy o Good neighbours

creating
common future
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TASK

* You would like to sell goosberry jam.

* Who is your possible target group?

« What would the title of your advertisement be?
N The project is co-financed by the Good .ne/gh bours
PREIN curopean Union creating

common future
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2. Identifying a problem

nersonally relate to.

* Reveal an adequately ,hurtful” problem to your target
audience.

» Describe the problem itself.

« Obviously you need to offer a solution later on!

Good neighbours
creating
common future
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TASK

PROSOCENT

* You just started an enterprise by home delivering sweets.
« Describe your target group.
« What would the problem be for your future customers?

* Pay attention as the problem can change with specific age
groups!

Good neighbours
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3. PROMISE OF SOLUTION

* It is worth coming up with the solution right after
identifying the problem.

* Provide a short description as well.

* YOou may want to encourage the reader that he/she is on
the good path now.

Good neighbours
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4. LISTING THE REASONS

» Use clever arguments to support your sketched

solution!

The project is co-financed by the GOOd .nelgthUfS
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TASK

PROSOCENT

 You would like to introduce a new special nose warmer to the

market.
* Who is your target audience?
* What problem(s) does the nose warmer help to solve?
« What is the method of the solution?

« What arguments could you makei in this case?

Good neighbours
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5. DETAILED INFORMATION ABOUT THE g
SOLUTION, EXAMPLE

*You are the expert in the topics, you can make pretty convincing

arguments.
* Your target audience must understand the solution method!

« Help the customers’ grasp of the subject with simple everyday

examples (eg: “Let’s look at an examplel...”, “Imagine if...”

Good neighbours
creating
common future
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TASK

PROSOCENT

 You would like to sell a special flower irrigation system that offer

a timed watering of the plants.

« Who is your target audience?

« Which problems do you aim to dissolve?

« What is the solution you provide?

Good neighbours
creating
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6. INTRODUCING BENEFITS

e It's important not to focus on the attributes of your product, but
on what the customer gains when purchasing it! (eg: with this
improved battery your phone will last for 2 days, you don't need

to worry that the battery dies throughout the day. )

The project is co-financed by the GOOd .nelgthUfS
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TASK

PROSOCENT

* You produce and sell handicraft items.
« Who is your target audience?

 Define their problem!

* What is your solution?

- How would the customers benefit from purchasing your wares?

Good neighbours
creating
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7. CLOSURE

» This guide should be accurate!
* Avoid clichés!

* Let the customers know what happens after purchase, what a good
decision the make by improving their lives with your services.

Good neighbours
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8. THE IRREFUTABLE OFFER

PROSOCENT

* The "mousetrap” should snap at this point.

* [t might be a previously not mentioned catchy argument
or extra benefit.

* Limited offer (time or amount), bonuses.

Good neighbours
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TASK

PROSOCENT

You specialize in fixing plumbing systems, and your goal is to stand out from the
competition!

Who is your target group? Define their problem!

What is your solution? Why are you different than the rest?

What is the benefits come with contacting you?

What should the reader do to contact you?

Define your irrefutable offer!

The project is co-financed by the GOOd .nelgthUfS
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TIME FOR QUESTIONS!
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This document has been produced with the financial assistance of
the European Union through the Interreg-IPA Cross-border
Cooperation Programme Hungary-Serbia. The content of the
document is the sole responsibility of Southern Great Plans Region
Social Research Association and can under no circumstances be
regarded as reflecting the position of the European Union and/or
the Managing Authority of the Programme.
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Web: http://www.interreg-ipa-husrb.com
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